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Sales,telemarketing communicatons, development of brand
straegies.. you name i, and Wifredo Torrs Carattn has done L.

Hisnoteasy o avein e middef  sucessfland promisg
cater n e heshcareimesment banling ndusywih
JPMorgan Chase &Co. in San Franciscoto fulfilyour dutyas a
sontoassityourfamiyintines f hadshpsuchastheanete {9 0 T
wortd s lving through because of the Covid-19 pandermic. L &

“As1 ave grown professionally i theindustry, | have been driven
by the goal of helping clientswith heir sales and marketing needs.”
g Torres. “Our senvices help clents transform sales and marketing

However,forGabriel ru, ic president of perations and
developmentatInsigna Senir Lving 2 famiy-owned
company focused on senior e aternates,the decision
wassimple: Aduy toamily and the vocaon o help
seniorswent above everyting else. He did no have
second thoughts about abandoning the potential
opportunities ffoded by the globalfinancial word 1o
veturn o is sl when he was barely eginning o

fear aboutthe novel coonavirus:

“My father, bing ahealihcare worker orso many
years,fealied themagitude o hs pandernic and, by
Februay,he dosed alvisits 0 our centers and began

to prepare. Thiswas before the govemment announced
the lockdown here i Puerto Rico” Cruz recaled

“When the pandemic started, | sawthere was aneed in
myfamilys business, and astis populton s winerable
102 irus ke his, it was important o ake action quicky:

1 sawmy father, o' the CEO of th company, and

my mather,who s thevice president, who were barely
sleeping and needed suppor, so | immeditely decided to
talkto myteamin San Francisco and explain the situationto
them,” Cuzexplaned about the unfolding stuation and why
e retumed totheiland days before the goverment ook
vesticive measures in Marchto tave offthe pandennic.
Avocation for healihareisinate n Cruz who st a5

one of his greatestachievements s having been abl to

vejin nsgnia Senior Living while suppoting i family

in such times of uncertainty.

“Haning been able o come o Puerto Rico and work o make
animpact on the ederly ommuniy i piceless”sad the young
professiona, whil asuringhat he keys to i uccess
arehaving ourage and e

“Griis what Prof. Angela Lee Duckworth callsa psitie, non-
cognivetrait based on an indiiduals perseverance of
efor, combined with the passion for a paticular
long-em goa,and thas thekey to sucess,having
that perseverance and passion to achieve the goal
set”he said

challenges into opportunites, providing, n our case, the
advantage that we vork from a digtal mindset, which
ot only representsinnovative solutons for our clets,
but lso has allowed usto respond to unforeseen
events such as the Covid-19 pandemic”

Torres, whois responsible for the digtal integration
between the areas of strategic planning, reaiv,
media and public relationsfor the local and
interationalclents of the integrated marketing
and digial media firm Statelic Group, explaned
that achieving success requires more than just
drafing plan.

“Beyond a strategy, Iwould say that seting

short- and medium-erm goals s essential sid
Torres. “Myformulais ahways o test Aand B,

and from there identfywht works

and what doesit”

Homility and commitment o his team and
dlientsare two qualiies that Torres aims o

nurture along with creativiyat work and a quick
response to complex stuations

“My greatest source of pleasure derivesfrom continuing

1o, throughout our work,help Puerto Rico move fomward,”
Torres said. “For s, leaving he island is imply not an
option, and recogritions such as this one [being selected as
ane of the 40 Under 40] eaffirms us with the knowledge that
we ae n the right place a the right time, inspred each and

every day by the positiv resuls of our project and niatives,
whichinturn representsthe success and growth of our cients.”

This commitment hes led the company to expand ina the
international market lastyear, providing services n countries
such as Mexico, Colombia and Spain.

“We ae constantly searhing for opportuniie for our dlients to

portto markets uch as Latin America s well,”
il Tores, whose idea of relaring goes from
spendingree time at the beach to planning
yeatlyipsto several countries

Full Name: Gabiiel L Cruz

Date: June 8, 1994

irth: San Juan, Puerto Rico
Education: Bachelor's in Economics — Finance
and Health Care Management and Policy, The
Wharton Schodl, University of Pennsylvania

Marital Status: Single

avorite Restaurant: Nikkei
Favorite Beverage: Whiskey and Tequila

Favorite Place to Shop: Online
Dream Destination: India

Drives: Takes Uber

Nightstand Reading: “Git: The Power

of Passion and Perseverance”

by Angela Duckworth

Slogan/Motto: “Insanty i doing the same
thing over and over again and expecing
diferent results.

Full Name: Wilfredo Torres Caratini

s, Puerto Rico
Educaton Bchely's narketing rom
Universidad Ana 6. Méndez; Master's in
Publc Relations from the University del
Sagrado Corazén

Marital Status: Single

Favorite Food/Restaurant: Sushi/
Sushisamba

Favorite Beverage: Puerto Rican coffee
Favii Pl @ g Notskony
and Am:

Dream nesnmm Tahiti and Australia

m ‘We take with us what we
have eaten, what we have experienced and
what we have traveled.”
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